
Princes is a leading operator in the UK and European food and beverage market, with strong positions across both branded and private 
label products. Our portfolio spans five strategic business units: Foods, Fish, Italian, Oils, and Drinks.

Our competitive edge is built on extensive infrastructure, deep industry expertise, and enduring supplier relationships. We are 
recognised as a category leader in both branded and own-label segments, consistently delivering value and scale.

Princes is a dependable partner of choice. We manage production and logistics with precision, uphold rigorous quality standards, and 
maintain a dynamic innovation pipeline supported by robust R&D and continuous product development.

PURPOSE

Proudly producing authentic and 
affordable, high quality store cupboard 

essentials from across the world

MISSION

Making the right choices never tasted 
so good

Bringing everyone together to 
enjoy quality food and drinks

VISION

Founded in 1880

Headquarters in UK, 
Liverpool

Over 20 main brands across 9 categories 
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INVESTOR FACT SHEET – November 2025

EUROPE

Netherlands

France

Germany

Italy

Poland

Approx 7,800 employees

23 sites ACROSS
THE UK, EUROPE & Mauritius

Production site Offices

UK

10 factories
86 production lines

9 factories, 2 mills
95 production lines

MAURITIUS

2 factories 
11 production lines

WE HAVE 23 WELL- INVESTED MANUFACTURING SITES ACROSS THE UK, CONTINENTAL EUROPE AND MAURITIUS

>£390 M INVESTED OVER 
THE LAST 5 YEARS

Production sites



and a strategic focus growing across f&b categories

Revenue split 32.8%

Foods

19.2%

Fish

18.4%

Italian

15.1%

Oils

14.6%

Drinks

(**)

Large food retailers

Foodservice & normal trade82.5%

9.0%

8.4%

Export to > 60 countries 

c. 8,000 clients GLOBALLY Sales 
mix(*)6%

8%

16%

71%

we are ACTIVE IN SIZEABLE AND STEADILY GROWING RETAIL MARKETS WITH A STRONG MULTICHANNEL PRESENCE

B2B partners

(°°) 

PRO-FORMA Revenue

£2.1 bN
Pro-forma adj. ebitda

£122.2 m
Pro-forma Adj. EBITDA margin 

6.0%

FY 2024 FINANCIAL HIGHLIGHTS

H1 2025 FINANCIAL HIGHLIGHTS

PRO-FORMA Revenue

£964.2 M
Pro-forma adj. ebitda

£71.0 m
Pro-forma Adj. EBITDA margin

7.4%

(°) Source: company information - medium-term targets (*) Net leverage defined as interest-bearing loans (interest-bearing liabilities + leased obligations – cash and cash equivalents) / underlying adjusted

(°°) Other Countries comprises the Netherlands, France, Spain, Poland and Austria; (**) Y/E Dec '24 pro forma sales 
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Sustainable 
Growth and 
INNOVATON 

Efficiency 
and  PROFITABILITY

>3%
 

£1 – 1.5bn
Organic revenue 

CAGR

>300 bps

Margin improvement

CAPEX Leverage Sustainable Growth 
and  NNOVATION

>20%
Return on capital 

employed

c.£30m-35m
Annual CAPEX spend

≤2.0x
(*)

WE HAVE SET ACHIEVEABLE MEDIUM TERM AMBITIONS
(°) 

Incremental revenue 
through M&A
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BELOW ARE SOME OF THE REASONS WHY PRINCES GROUP IS A GOOD INVESTMENT

100% certified sustainable palm oil

100% electricity from renewable sources

100% FSC-certified paper and cardboard

Integration of ESG policies to manage significant impacts and risks

Commitment to zero deforestation for key raw materials linked to deforestation 

100% MSC-certified tuna sourcing for the Princes brand in all markets 

(50.4%) GHG emissions (Scope 3) from purchased goods and services, upstream transportation and  
distribution, and operational waste 

90.0%) GHG emissions (Scope 1, 2 & 3) from energy procurement, operations, purchased goods and 
services, upstream transportation and distribution, and operational waste 

2025

2025

2026

2026

2028

2030

2032

2032

2050

(50.4%) GHG emissions (Scope 1 & Scope 2

1 GLOBAL REACH. TRUSTED EXPERIENCE

2 A DIVERSE AND TRUSTED PRODUCT AND BRAND PORTFOLIO 

3

4

WE BUILD LONG-TERM CUSTOMER RELATIONSHIPS

5

INTEGRATED OPERATIONS DRIVING QUALITY AND AGILITY 

6

OPERATIONAL EXCELLENCE AT THE CORE OF PRINCES GROUP STRATEGY

7

STRATEGIC GROWTH THROUGH RESILIENCE AND FOCUS 

8 WE HAVE A PROVEN M&A TRACK RECORD with over 20 transactions completed

9 EMBEDDING ESG INTO THE HEART OF OUR BUSINESS

10 HIGHLY EXPERIENCED MANAGEMENT TEAM

POWERED BY INNOVATION, SCALE AND INTERNATIONAL REACH

Simon Harrison
Chief Executive officer 
AND EXECUTIVE DIRECTOR

Fabio Fazzari
Chief Financial officer 
AND EXECUTIVE DIRECTOR

Angelo Mastrolia
EXECUTIVE 
Chairman

Benedetta Mastrolia
Investor Relations Director 

AND EXECUTIVE DIRECTOR

GIUSEPPE Mastrolia
NEWPRINCES CEO AND 
EXECUTIVE DIRECTOR

SUPPORTED BY HIGHLY 
EXPERIENCED, 
INDEPDENDENT 

NON-EXECUTIVE DIRECTORS

DAVID GOSNELL
LOUISE GEORGE

LINDA MAIN
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